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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Service Quality dan Brand 

Image terhadap Purchase Intention konsumen Pizza Hut Indonesia di DKI Jakarta. 

Penelitian ini menggunakan metode deskriptif kuantitatif dengan teknik 

pengambilan sampel purposive sampling yang melibatkan 385 responden. 

Pengumpulan data dilakukan melalui penyebaran kuesioner secara daring dan 

dianalisis menggunakan IBM SPSS Statistics versi 27 melalui uji validitas, uji 

reliabilitas, uji asumsi klasik, analisis regresi linear berganda, uji parsial (t-test), 

koefisien determinasi, dan uji korelasi. Hasil penelitian menunjukkan bahwa 

Service Quality dan Brand Image berpengaruh positif dan signifikan terhadap 

Purchase Intention. Temuan ini mengindikasikan bahwa peningkatan kualitas 

pelayanan dan penguatan citra merek merupakan strategi penting bagi Pizza Hut 

untuk meningkatkan minat beli konsumen serta mempertahankan daya saing 

perusahaan di industri restoran cepat saji. 

 

Kata Kunci: Kualitas Layanan, Citra Merek, Minat Beli. 

 

ABSTRACT 

This study aims to analyze the influence of Service Quality and Brand Image on the 

Purchase Intention of Pizza Hut Indonesia consumers in DKI Jakarta. This research 

employed a quantitative descriptive method using a purposive sampling technique 

involving 385 respondents. Data were collected through online questionnaires and 

analyzed using IBM SPSS Statistics version 27, including validity tests, reliability 

tests, classical assumption tests, multiple linear regression analysis, partial (t-test), 

coefficient of determination, and correlation tests. The results indicate that Service 

Quality and Brand Image have a positive and significant effect on Purchase 

Intention. These findings suggest that improving Service Quality and strengthening 

Brand Image are essential strategies for Pizza Hut to increase consumers' Purchase 

Intention and maintain the company's competitiveness in the fast-food restaurant 

industry. 
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