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ABSTRAK 

Perkembangan media digital mendorong pelaku usaha untuk menggunakan media 

promosi yang sesuai dengan kebiasaan masyarakat dalam mengakses informasi. Salah 

satu media yang dapat dimanfaatkan adalah motion graphic. “Pastry by MamaKu” 

merupakan usaha kuliner yang memproduksi kue kering. Media promosi yang 

digunakan sebelumnya masih berupa foto produk dan informasi singkat sehingga 

penyampaian informasi produk belum maksimal. Oleh karena itu, diperlukan media 

promosi yang lebih menarik dan informatif. Perancangan ini bertujuan menghasilkan 

iklan motion graphic sebagai media promosi digital bagi “Pastry by MamaKu”. Metode 

yang digunakan meliputi observasi, wawancara, studi pustaka, analisis, penyusunan 

konsep, pembuatan storyboard, desain aset visual, animasi, hingga rendering akhir. 

Proses perancangan dilakukan menggunakan teknik motion graphic dua dimensi (2D) 

dengan bantuan Adobe Illustrator dan Adobe After Effects. 

Hasil perancangan berupa tiga video iklan motion graphic dengan fokus product 

showcase, product information, dan product catalog. Ketiga video tersebut dirancang 

untuk memperkenalkan produk, menampilkan variasi kue kering, serta 

menyampaikan informasi mengenai “Pastry by MamaKu”. Penggunaan ilustrasi, 

tipografi, warna, animasi, dan audio membantu menyampaikan informasi secara lebih 

jelas dan menarik. Hasil perancangan menunjukkan bahwa motion graphic dapat 

digunakan sebagai media promosi digital untuk membantu memperkenalkan produk 

“Pastry by MamaKu” melalui media sosial. 

Kata Kunci: Motion Graphic, Media Promosi, “Pastry by MamaKu”, Iklan Digital. 
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ABSTRACT 

The development of digital media has encouraged businesses to use promotional 

media that aligns with people's information access habits. One such medium is motion 

graphics. “Pastry by MamaKu” is a culinary business specializing in pastries. Previously, 

promotional media used consisted of product photos and brief information, thus 

under-delivering product information. Therefore, a more engaging and informative 

promotional medium was needed. This design aimed to produce a motion graphic 

advertisement as a digital promotional medium for Pastry by MamaKu. The methods 

used included observation, interviews, literature review, analysis, concept 

development, storyboarding, visual asset design, animation, and final rendering. The 

design process utilized two-dimensional (2D) motion graphic techniques with the aid 

of Adobe Illustrator and Adobe After Effects. 

The resulting design consisted of three motion graphic advertisement videos, focusing 

on a product showcase, product information, and a product catalog. These three 

videos were designed to introduce the product, showcase a variety of pastries, and 

convey information about “Pastry by MamaKu”. The use of illustrations, typography, 

color, animation, and audio helped convey information more clearly and engagingly. 

The design results show that motion graphics can be used as a digital promotional 

media to help introduce “Pastry by MamaKu” products through social media. 

Keywords: Motion Graphic, Promotional Media, “Pastry by MamaKu”, Digital 

Advertising. 
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