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ABSTRACT 

“PENGARUH BRAND IMAGE, PRODUCT QUALITY, DAN PRICE TERHADAP 

PURCHASE DECISION PRODUK CIMORY (STUDI KASUS MASYARAKAT 

JABODETABEK)” 

 

Disusun oleh : 

Ayu Nadia Irawan 

Manajemen Pemasaran Internasional 

 

Pembimbing I : Indira Tribhuwana Tungga Dewi 

Pembimbing II : Shalfi Andri 

 
Increasing milk consumption in society has impacted competition within 

the dairy industry. Although PT Cisarua Mountain Dairy Tbk, or Cimory, has 
maintained its top position in the yoghurt market, it has lost its top position in the 
UHT milk market. This study aims to determine the effect of brand image, product 
quality and price on the purchase of Cimory products. The research was conducted 
via a questionnaire distributed to consumers aged 15–45 years living in 
Jabodetabek who had purchased Cimory products at least once in the previous 
month. The sampling method used in this study was purposive sampling with a 
sample size of 385 respondents. The analysis used in this study included validity 
test, reliability test, normality test, multicollinearity test, heteroscedasticity test, 
multiple linear regression test, coefficient of determination test, partial t 
hypothesis test, and partial correlation analysis. The results showed that the brand 
image variable had a significant effect on purchase decisions, the product quality 
variable had a significant effect on purchase decisions, and the price variable had 
a significant effect on purchase decisions. The effect of brand image, product 
quality, and price variables on purchase decision is 34.8% while the remaining 
65.2% is influenced by other variables outside this study. 
 
Keywords : Brand Image, Product Quality, Price, and Purchase Decision. 
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ABSTRAK 

  
Meningkatnya konsumsi susu di masyarakat berdampak pada persaingan 

industri susu. PT Cisarua Mountain Dairy Tbk atau Cimory berhasil 
mempertahankan posisi teratas produk yogurt, tetapi masih kalah unggul di 
jajaran pasar susu UHT. Penelitian ini bertujuan untuk mengetahui pengaruh 
brand image terhadap purchase decision produk Cimory, pengaruh product quality 
terhadap purchase decision produk Cimory, dan pengaruh price terhadap purchase 
decision produk Cimory. Penelitian ini dilakukan dengan metode kuesioner 
terhadap konsumen berusia 15 - 45 tahun domisili Jabodetabek yang melakukan 
pembelian produk Cimory minimal sekali dalam sebulan terakhir. Teknik 
pengambilan sampel yang digunakan dalam penelitian ini adalah purposive 
sampling dengan jumlah sampel 385 responden. Pengumpulan data melalui 
penyebaran kuesioner, analisis data dalam penelitian ini menggunakan SPSS 27. 
Analisis yang digunakan dalam penelitian ini termasuk uji validitas, uji reliabilitas, 
uji normalitas, uji multikolinearitas, uji heteroskedastisitas, uji regresi linear 
berganda, uji koefisien determinasi, uji hipotesis parsial t, dan analisis korelasi 
parsial. Hasil penelitian menunjukkan bahwa variabel brand image berpengaruh 
signifikan terhadap purchase decision, variabel product quality berpengaruh 
signifikan terhadap purchase decision, dan variabel price berpengaruh signifikan 
terhadap purchase decision. Pengaruh variabel brand image, product quality, dan 
price terhadap purchase decision sebesar 34,8% sedangkan sisanya sebesar 65,2% 
di pengaruhi oleh variabel lain diluar penelitian ini. 
 

Kata Kunci : Brand Image, Product Quality, Price, dan Purchase Decision. 
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