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ABSTRAK

PELATIHAN PEMBUATAN KONTEN INSTAGRAM SEBAGAI SARANA MEMBANGUN
PERSONAL BRANDING UNTUK SISWA SMK TELKOM JAKARTA

MOAMAR KHADAFI
221310012
Produksi Media

Pembimbing | :Rosdiana, S.Sos., M.Si.
Pembimbing Il : Nur Hidayat, S.Sos, M.M.

Perkembangan media sosial telah membuka peluang bagi generasi muda untuk
menampilkan minat, kemampuan, karya, dan identitas diri di ruang digital. Namun, hasil
observasi awal, wawancara awal, dan kuesioner awal menunjukkan bahwa sebagian siswa
SMK Telkom Jakarta masih menggunakan Instagram terutama untuk hiburan, mengikuti
tren, dan berinteraksi dengan teman sebaya. Selain itu, peserta belum sepenuhnya
memahami pemanfaatan konten digital sebagai sarana membangun Personal Branding.
Projek akhir ini bertujuan untuk melaksanakan pelatihan pembuatan konten Instagram
sebagai sarana membangun Personal Branding bagi siswa SMK Telkom Jakarta. Projek ini
menggunakan pendekatan kualitatif dengan metode deskriptif. Data dikumpulkan melalui
observasi, wawancara, dokumentasi, kuesioner awal dan akhir, serta hasil tugas peserta.
Pelatihan dilaksanakan pada 7 April 2026 dan 9 April 2026 dalam dua pertemuan yang
diikuti oleh 26 siswa kelas XI jurusan Rekayasa Perangkat Lunak. Materi pelatihan meliputi
Personal Branding, hook konten, penentuan niche, penggunaan Canva dan CapCut, caption
dan copywriting, strategi distribusi konten, serta evaluasi karya. Hasil pelatihan
menunjukkan perkembangan awal peserta dalam memahami penggunaan Instagram
secara lebih produktif untuk menampilkan minat, kemampuan, karya, dan identitas diri.
Peserta mulai menentukan niche konten, menerapkan unsur visual, menyusun pesan dan
caption, serta membuat konten menggunakan Canva dan CapCut. Sebanyak 19 dari 26
peserta mengumpulkan tugas berupa desain visual maupun video pendek. Berdasarkan
observasi, wawancara, dokumentasi, dan hasil tugas, pelatihan membantu peserta melalui
proses mengamati contoh, melakukan praktik, serta memperoleh umpan balik dalam
pembuatan konten. Meskipun demikian, beberapa peserta masih memerlukan
pendampingan lanjutan dalam menentukan ide, memperjelas niche, menyusun caption,
dan meningkatkan kualitas visual konten.

Kata kunci: pelatihan, konten digital, Instagram, Personal Branding, siswa SMK.
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ABSTRACT

INSTAGRAM CONTENT CREATION TRAINING AS A MEDIUM FOR BUILDING PERSONAL
BRANDING AMONG STUDENTS OF SMK TELKOM Jakarta

MOAMAR KHADAFI
221310012
Media Production

Supervisor | : Rosdiana, S.Sos., M.Si.
Supervisor Il  : Nur Hidayat, S.Sos, M.M.

The development of social media has created opportunities for young people to present
their interests, skills, work, and identities in digital spaces. However, initial observations,
interviews, and questionnaires indicated that some students of SMK Telkom Jakarta still
used Instagram mainly for entertainment, following trends, and interacting with peers. In
addition, the participants had not fully understood how digital content could be used to
develop personal branding. This final project aimed to conduct Instagram content creation
training as a means of building personal branding among students of SMK Telkom Jakarta
This project employed a qualitative approach with a descriptive method. Data were
collected through observations, interviews, documentation, initial and final questionnaires,
and participant assignments. The training was conducted on April 7 and April 9, 2026, in
two sessions attended by 26 eleventh-grade students from the Software Engineering
program. The training materials covered personal branding, content hooks, niche selection,
the use of Canva and CapCut, captions and copywriting, content distribution strategies, and
work evaluation. The results showed participants’ initial development in understanding how
Instagram could be used more productively to present their interests, skills, work, and
personal identities. Participants began to identify content niches, apply visual elements,
compose messages and captions, and create content using Canva and CapCut. A total of 19
out of 26 participants submitted assignments in the form of visual designs or short videos.
Based on observations, interviews, documentation, and participant assignments, the
training helped participants learn through observing examples, practicing content creation,
and receiving feedback. Nevertheless, several participants still required further guidance in
generating ideas, clarifying their niche, writing captions, and improving the visual quality of
their content.

Keywords: training, digital content, Instagram, personal branding, vocational school
students.
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