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ABSTRAK 

 
PENGARUH BRAND AMBASSADOR DAN BRAND TRUST TERHADAP PURCHASE 

DECISION PADA PRODUK SUSU UHT INDOMILK 

 

 

Persaingan industri makanan dan minuman di Indonesia mendorong perusahaan untuk 

mengadopsi strategi pemasaran yang kreatif dan efektif. Salah satu pendekatan yang banyak 

digunakan adalah penggunaan brand ambassador, khususnya figur publik yang memiliki basis 

penggemar kuat, seperti anggota boyband K-Pop. Penelitian ini bertujuan untuk menganalisis 

pengaruh brand ambassador dan brand trust terhadap purchase decision produk susu UHT 

Indomilk, dengan S.Coups, Wonwoo, dan Vernon dari Seventeen sebagai representasi brand 

ambassador. Metode penelitian yang digunakan adalah kuantitatif dengan pendekatan 

survei. Data dikumpulkan melalui penyebaran kuesioner kepada 154 responden yang 

memenuhi kriteria, kemudian dianalisis menggunakan regresi linier berganda dan korelasi 

parsial.  

Hasil penelitian menunjukkan bahwa brand ambassador dan brand trust berpengaruh 

signifikan terhadap purchase decision, namun brand trust merupakan variabel yang paling 

dominan. Meskipun persepsi responden terhadap brand ambassador sangat positif, 

pengaruhnya terhadap tindakan pembelian masih lebih rendah dibandingkan kepercayaan 

terhadap merek. Temuan ini menunjukkan bahwa dalam konteks pemasaran Indomilk, 

membangun kepercayaan merek merupakan faktor yang lebih strategis dalam mendorong 

purchase decision konsumen. 

 

Kata kunci: Brand Ambassador, Brand Trust, Purchase decision, Indomilk  
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ABSTRACT 

 
THE IMPACT OF BRAND AMBASSADOR AND BRAND TRUST ON PURCHASE 

DECISION OF INDOMILK UHT MILK PRODUCTS 
 
 

The intense competition in the food and beverage industry in Indonesia encourages 
companies to implement creative and effective marketing strategies. One widely adopted 
approach is the use of brand ambassadors, particularly public figures with strong fan bases, 
such as members of K-Pop boybands. This study aims to analyze the influence of brand 
ambassadors and brand trust on consumers’ purchase decisions for Indomilk UHT milk 
products, with S.Coups, Wonwoo, and Vernon of Seventeen representing the brand 
ambassador figures. A quantitative method was employed through a survey approach. Data 
were collected from 154 respondents who met the criteria and were analyzed using multiple 
linear regression and partial correlation tests.  

The results indicate that both brand ambassador and brand trust have a significant effect 
on purchase decisions, with brand trust being the most dominant factor. Although 
respondents' perceptions of the brand ambassadors were highly positive, their actual 
influence on purchase behavior was relatively lower compared to brand trust. These findings 
suggest that, in the context of Indomilk’s marketing strategy, building strong brand trust plays 
a more strategic role in driving consumer purchase decisions. 
 
Keywords: Brand Ambassador, Brand Trust, Purchase Decision, Indomilk 
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