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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh brand image, 
perceived usefulness, dan perceived ease of use terhadap customer satisfaction 
pada pengguna aplikasi blu by BCA Digital. Penelitian ini menggunakan 
pendekatan kuantitatif dengan metode regresi linier berganda dan pengolahan 
data menggunakan IBM SPSS 27. Sampel penelitian berjumlah 389 responden 
yang ditentukan berdasarkan teori (Malhotra et al., 2017). Hasil uji validitas 
menunjukkan seluruh item valid (r hitung > 0,098) dan uji reliabilitas menunjukkan 
nilai Cronbach’s Alpha sebesar 0,817 sehingga instrumen dinyatakan reliabel. Uji 
asumsi klasik menunjukkan data berdistribusi normal (Sig. 0,200 > 0,05), tidak 
terjadi multikolinearitas (Tolerance > 0,10; VIF < 10), serta tidak terdapat 
heteroskedastisitas. Hasil analisis regresi menunjukkan bahwa secara parsial 
brand image (β = 0,283), perceived usefulness (β = 0,118), dan perceived ease of 
use (β = 0,172) berpengaruh positif dan signifikan terhadap customer satisfaction 
(Sig. < 0,001). Secara simultan, ketiga variabel juga berpengaruh signifikan dengan 
nilai koefisien determinasi (R²) sebesar 0,396. Hasil korelasi menunjukkan 
hubungan positif antar variabel, dengan brand image sebagai variabel yang paling 
dominan. 

Kata Kunci: Brand Image, Perceived Usefulness, Perceived Ease of Use, Customer 
Satisfaction. 
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ABSTRACT 

This study aims to examine the effect of brand image, perceived usefulness, 
and perceived ease of use on customer satisfaction among users of the blu by BCA 
Digital application. This research employs a quantitative approach using multiple 
linear regression analysis with data processed through IBM SPSS 27. The sample 
consists of 389 respondents, determined based on the theory of (Malhotra et al., 
2017). The validity test results indicate that all items are valid (r calculated > 
0.099), while the reliability test shows a Cronbach’s Alpha value of 0.817, 
indicating that the instrument is reliable. The classical assumption tests confirm 
that the data are normally distributed (Sig. 0.200 > 0.05), free from 
multicollinearity (Tolerance > 0.01; VIF < 10), and show no heteroscedasticity. The 
regression analysis reveals that partially, brand image (β = 0.283), perceived 
usefulness (β = 0.118), and perceived ease of use (β = 0.172) have a positive and 
significant effect on customer satisfaction (Sig. < 0.001). Simultaneously, all 
independent variables significantly influence customer satisfaction, with a 
coefficient of determination (R²) of 0.396. Correlation results also show positive 
relationships among variables, with brand image identified as the most dominant 
factor. 

Keywords: Brand Image, Perceived Usefulness, Perceived Ease of Use, Customer 
Satisfaction. 
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